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Pasadena Profile
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10 miles NE of Downtown LA

154,000 residents

23 square miles

Home of the oldest college 

football bowl game !

56,000 households



Home Improvement Program
Goals
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Identify efficiency 
opportunities

Target specific customer 
groups

Eliminate up-front 
expenses & barriers

Encourage 
conservation



Home Improvement Program
Highlights
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Open to any 
residential electric 

customer

Personalized 
Conservation Tips

Comprehensive No-
Cost Direct Install 

Services

Improved comfort, 
health & safety within 

the home



Home Improvement Program
PWP Partners
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Home Improvement Program
List of Services - Eligibility
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Eligibility Single 
Family

Multifamily 
Tenant 

Multifamily Landlord

Energy/Water Audit

Initial Services available 
for all Residents

X X X

LED Bulbs X X X

Low Flow Showerheads & Aerators X X X

L2 Smart Power strips X X X

Sprinkler System Adjustment X NA NA

Toilet Flapper X X X

Weatherization Package (Attic Insulation, 
Air Sealing and Duct Sealing)

Advanced Services for
Qualifying Homes        
(up to $4,000 Cap)

X* NA NA

Central AC Tune-Up Package (AC Tune-
Up, Smart Thermostat & Duct Sealing)

X* X* X

High Efficiency Toilets X* X* X

Landscape Measures (Drip Irrigation 
Retrofit, Rotating Sprinkler Nozzles, Soil 
Moisture Sensor & WBIC).

X* NA NA

* = Requires Landlord Approval 



Home Improvement Program
FY 17-18 Participation
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Home Improvement Program
Lifetime Participation
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Home Improvement Program
FY 17-18 Expenses
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PWP Net Cost
88%

SCG Reimbursement

12%

PWP Net Cost SCG Reimbursement
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Home Improvement Program
Marketing Channel #1 – Newsletters 
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Home Improvement Program
Marketing Channel #2 – NextDoor App 
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Home Improvement Program
Marketing Channel #3 – Home Energy Report 
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Home Improvement Program
Marketing Channel #4 – Direct Mail 



page
014

Home Improvement Program
Marketing Channel #5 – Community Presentations 



page
015

Home Improvement Program
Marketing Channel #6 – Social Media
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Home Improvement Program
Marketing Channel #7 – Word of Mouth



Home Improvement Program
Customer Testimonial 
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“Thank you! Today insulation was installed in my attic where there was 
next to none previously. My only income is Social Security so paying for 
this work myself was not in my budget. I know the insulation will reduce 
my air conditioning bills. The people who did the work were 
professional and efficient and explained the whole process. I am so 
appreciative; thank you so very much.”

Ms. Davis 
City of Pasadena, District 2 resident 



Home Improvement Program
What’s Next ?

page
018

Transportation 
Electrification 
Opportunities

Enhanced 
Customer 
Education

GHG Emissions 
Reduction

Sustained Participation



Home Improvement Program
Questions ?
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