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Introduction
Burbank Profile

12 miles NW of Downtown LA

105,000 residents

17 square miles

Media Capital of the World!
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43,000 households
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Home Improvement Program
Goals

Leverage outside funds and 

partnerships to increase services 

levels and drive down costs 

Provide one-stop 

shop of efficiency 

services to customers
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Home Improvement Program
Features

Easy to 

participate

Direct 

installation

Free for 

customers

Comprehensive –

covers electricity, gas, 

and water
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Home Improvement Program
Partners

Burbank Water and 

Power
SoCal Gas Metropolitan Water 

District

Bo 

Enterprises
DNV

AM 

Conservation

Proctor 

Engineering
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Home Improvement Program
List of Services - Eligibility

Eligibility
Single 

Family

Multifamily 

Tenant

Multifamily 

Landlord

Energy/Water Audit
Initial 

Services 

available for 

all Residents

X X X

LED Bulbs X X X

Water Fixtures X X X

Sprinkler System X NA X

Air Sealing Services

Advanced 

Services for

Qualifying 

Homes

X

Attic Insulation X

Central AC Tune-up X

Duct Sealing X

High Efficiency Toilets X

Water Pipe Insulation X



page

07

Home Improvement Programs
FY 17-18 Participation
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Home Improvement Programs
Lifetime Participation
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Home Improvement Program
FY 17-18 Expenses
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Home Improvement Program
Marketing Approach Evolution – Word of Mouth
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Home Improvement Program
Marketing Approach Evolution – Informational
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Home Improvement Program
Marketing Approach Evolution – Lifestyle
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Home Improvement Program
Marketing Approach Evolution – Scarcity
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Home Improvement Program
Next Steps

Target 

neighborhoods with 

T&D issues

A/B 

testing

Continue to 

enhance programs 

and services

Measure program 

based on IRP goals of 

GHG reductions


